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Dr. Christian Pegritz is Member of the Executive Board of FREQUENTIS AG
Vienna, Austria, responsible for Marketing and Sales.

Born in Carinthia, Austria, on July 22, 1948, Christian Pegritz received a PhD in
Economics from the Vienna University of Economics and Business
Administration and a Masters Degree of Business Administration from the

University of Birmingham, England. Additionally he attended the Management of

Corporate Growth Executive Program at Stanford University (USA).

He is fluent in the German, Italian and English languages.

Prior to joining FREQUENTIS, Dr. Pegritz held strategic marketing responsibility for AEG Austria in the
field of electronic engineering. Before, he held leading sales positions in the VOEST-Alpine combine,
responsible for sales of biotechnological and siderurgical plants in the Engineering and Equipment

Divisions.

In 1990 he became Managing Director of FREQUENTIS (in 2007 the company changed its legal form
to a public company) and led the company market expansion from Central Europe to a globally active
network with subsidiaries in the Sales and Operations area as well as regional or representative offices
in over 30 countries. The Vienna-based high tech company designs and manufactures innovative
integrated voice and data switching systems and other related support and communications products
for Air Traffic Control, Air Defense, C3l and Public Safety markets. To date, our company has supplied
more than 13 nationwide programs, each providing between 200 and 500 working positions. In total,
more than 11,000 FREQUENTIS working positions are installed worldwide, including more than 1,400

working positions in military networks or mobile systems.

“The particular focus on technology and the flair for innovation that our company applies to customer
solutions in safety-critical areas is undoubtedly a strong competitive advantage of FREQUENTIS. When
combined with the flexibility of a medium-sized company, this gives us a decisive edge in our niche

markets and allows us to turn customer requirements into customer satisfaction”, states Mr. Pegritz.



